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MASTERBRAND 1060

The primary logo is our frontman.

First way to signify our presence in the world.
Works on dark and light backgrounds for print and digital
Use the official assets provided here




1/3 x X 1/3 x

1060 CLEARSPACE

Keep the area around the logo relatively clear.
Minimum clearspace: 1/3 of the logo width.
No other logos, types, or other graphic elements should infringe onits space.

Sizing
Scale and proportion are determined by the available space, aesthetics,

function, and visibility. There is no maximum size for Vitality logo.



MONOCHROMATIC
10605

The monochromatic logos are our new face.

More simple, impactfull, aesthetic.

Works on dark and light backgrounds for print and digital
Use the official assets provided here.




ALTERNATIVE 10GO

Because sometimes we need something different.
Works on dark and light backgrounds for print and digital

Use the official assets provided here.
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Lockups relationships
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CORSAIR

PARINER 10605

Use your best judgment when selecting which format to implement.

Horizontal Logo Relationships

For horizontal or type-based partners logos, use the Masterbrand logo,
match heights, and separate with a clear space equal to half the height
of the lockup.

Vertical Logo / Logo Only Relationships

For vertical or graphic-based partners logos, use the Masterbrand
logo, match heights, and separate with a clear space equal to third the
height of the lockup.



Vitality

Ambassadors

LEC

LFL

FIFA

CS:GO
Rainbow 6

Fortnite

Rocket League

TFT
Valorant
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UrHiNosHIEWD AFFLELOU
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QUERSUS UrHINosHIeELD AFFLELOU

PARTNERS BANNERS

Use this banners for giving visibility to our partners on social media.
Choose the correct banner depending the game you want
to promote or depending content you will create.

You will find more information about partners visibility here.



INCORRECT US




INCORRECT USE

The no-nos

Keep our Logo and Lockup consistent throughout communications.
Here are ways they shouldn’t appear.

These rules apply to all variants of our marks. The examples opposite

are just for visual representation.
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Neue Plak Compressed Regular Neue Plak Regular
abcdefghijkimnoparstuvwxyz abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPORSTLVWKY ABCDEFGHIJKLMNOPQRSTUVWXYZ

0123406789 0123456789

Empowering, bold, authentic, geometric, Neue Plak mirrors
Neue Plak Condensed Regular Neue Plak Extended Regular the different aspects of Vitality and should be used when designing
abcdefghijkimnopagrstuvwxyz abcdefghijklmnopqgrstuvwxyz or marketing Vitality content.
ABCDEFGHIIKIMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
0123456789 0123456789 Neue Plak’s display weights are crying out to be used in editorial,

on packaging or in logos, while its text weight works well in both print
Neue Plak Narrow Regular Neue Plak Wide Regular and digital environments.
abcdefghijklmnopgrstuvwxyz abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ Neue Plak Text Variables expands from Thin to Black
0123456789 0123456789

aicdefghilklmnc



TYPOGRAPHY
APPLICATION

Headline

- Neue Plak Compressed Black, uppercase.

- Leading is -15% of the heading point size - when the point size of the text
is 120pt the leading become 120 minus 18% (18pt) which equals 102pt.

- Tracking is +95.

Subhead

- Neue Plak Wide SemiBold, uppercase.

- Leading is -15% of the heading point size - when the point size of the text
is 120pt the leading become 120 minus 18% (18pt) which equals 102pt.

- Tracking is +95.

Body copy
- Neue Plak Regular, sentence case.
- Leading is +50% of the heading point size - when the point size of the

text is 18pt the leading become 18 plus 50% (9pt) which equals 27pt.

- Tracking is +95.




M A HEADRINE
AT 102PT WITH
+J [RACKING
AND 102PT

LEADING

I'M THE SUBHEAD AT 24PT
WITH +5 TRACKING AND 38PT
LEADING

I'm the body copy sitting nicely at 18pt with +5 tracking
and +50% leading (27pt).

'™ THE HITHLE
BROTHER.
S0PTWITH +5
TRACKING AND
16.9PT LEADING

I'M THE SUBHEAD AT 18PT
WITH +5 TRACKING AND 27PT
LEADING

...and I'm the body copy sitting nicely at 14pt with +5
tracking
and +50% leading (21pt).

TYPOGRAPHY
APPLICATION

Headline

- Neue Plak Compressed Black, uppercase.

- Leading is -15% of the heading point size - when the point size of the text
is 120pt the leading become 120 minus 18% (18pt) which equals 102pt.

- Tracking is +95.

Subhead

- Neue Plak Wide SemiBold, uppercase.

- Leading is +50% of the heading point size - when the point size of the
text is 24pt the leading become 24 plus 50% (9pt) which equals 36pt.

- Tracking is +95.

Body copy
- Neue Plak Regular, sentence case.
- Leading is +50% of the heading point size - when the point size of the

text is 18pt the leading become 18 plus 50% (9pt) which equals 27pt.

- Tracking is +95.







#HEI00 -

VITALITY YELLOW

CMYK 6 .6 . 92 .O Vitality Yellow is vibrant and energetic like all the team.
PMS 102C

Use it for all hero statements.
Contrast it with white or black space.



#HEI00

RGB 250.225.0
CMYK 6.6.92.0
PMS 102C

COIL0R
VIALITY GRADIANI

Vitality gradiant is smooth and warm also like all the team.

Use it if you need something less impactfull than plain yellow.

v

#DEC

RGB 222.200.0
CMYK 1714.96.0




#000000

RGB O.0.0
CMYK 42.28.29.100
PMS BLACK 6C

#1110 #1C195]

RGB 34.28.53 RGB 28.25.87
CMYK 92.90.45.60 CMYK 100.98.36.29
PMS 276C PMS 2766 CP

SECONDARY
HEIH

CMYK O.0.0.11

PMS COOLGRAY 3C Vitality Black and Gray help Vitality Yellow shine.

#HH

RGB 255.255.255
CMYK O0.0.0.0
PMS -




TONEOF VOICE



WHAI WE AR
FUN
INNOVATIVE
AMBITIOUS
EMPOWERING
POSITIVE
COMPEITIVE
CREATIVE
PASSIONATE
BOLD




VISUALS TRERTMENTS



VISUAL TREATMENTS
VITALITY WAVES

The Vitality Waves represent the energy radiating from all human being
working, playing, cheering and believing in Team Vitality. All united behind
one and unique heart beating Vitality logo, giving us the pace on our way
for greatness and victory.

They're used either as a texture in marketing assets or to highlight
the Vitality logo.

You can play with it by enlarging them and capturing a piece
of your choice. It's endless.



VISUAL TREATMENTS
VITALITY WAVES

The Vitality Waves represent the energy radiating from all human being
working, playing, cheering and believing in Team Vitality. All united behind
one and unique heart beating Vitality logo, giving us the pace to strive for
greatness and victory.

They're used either as a texture in marketing assets or to highlight the
Vitality logo.

You can play with it by enlarging them and capturing a piece of your
choice. It's endless.



VISUAL TREATMENTS
VITALITY WAVES
APPLICATION

The Vitality Waves represent the energy radiating from all human being

working, playing, cheering and believing in Team Vitality. All united behind
one and unique heart beating Vitality logo, giving us the pace to strive for
greatness and victory.

They're used either as a texture in marketing assets or to highlight the
Vitality logo.

You can play with it by enlarging them and capturing a piece of your
choice. It's endless.

Use the official vector files provided here.



SIGNATURE



VITALITY'S
SIGNATURE




VITALITY'S
SIGNATURE

Ak VEOR VICTORY
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BRAND APPLICATION



DUNCAN MARQUET

LEC player
Team Vitality

SIS IIITT7)

LEAGUE-
K[an o

DUNCAN MARQUET

LEC player ‘ ¢ '

Team Vitality \ /
a2

77/

A\

LEAGUE-
K["Nl o

DUNCAN MARQUET

LEC player ‘ '
Team Vitality \ AA
v

BRAND APPLICATION

NEW PLAYER

Download the template over here.



ANDREEA NAVROTESCU

Chess player
Ambassador Team Vitality

BRAND APPLICATION
NEW AMBASSADOR

Download the template over here.

ANDREEA NAVROTESCU

ANDREEA NAVROTESCU

Chess player
Chess player Ambassador Team Vitality

Ambassador Team Vitality



4

aa

REWELL

YOPPA

Top Lanar
Taar Vitality

YOPPA

Top Laner
Team Vitality

Top Laner
Team Vitality

BRAND APPLICATION
FAREWELL

Download the template over here.



CORENTIN
B CHEVRET

 CORENTIN
CHEVRET
i

BIRTHDAY 2

RocKy

JAN. 26* Y4

v

CORENTIN

HAPPY

BIRTHDAY
JAN. 26 Y4

BRAND APPLICATION
HAPPY BIRTHDAY

Download the template over here.




NEW PARTNERSHIP

TEAM VITALITY UN

Y | (S)SCUF /
A\ 4
. Y

v
NEW PARTNERSHIP

TEAM VITALITY UNVEILS SCUF AS OFFICIAL SUPPLIER

v BRAND APPLICATION
NEW PARTNERSHIP NEW PARTNERSHIP

Download the template over here.

TEAM VITALITY UNVEILS SCUF AS OFFICIAL SUPPLIER s ‘ '} (S) SCUF
'Yy

M (s) SCUF

v

\ 4




Quote of the day

ay

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR ADIPISCING
ELIT, SED DO EIUSMOD TEMPOR
INCIDIDUNT UT LABORE ET
DOLORE MAGNA ALIQUA. QUIS
IPSUM SUSPENDISSE ULTRICES
GRAVIDA. RISUS COMMODO
VIVERRA MAECENAS
ACCUMSAN LACUS VEL
FACILISIS.

NAME OF THE PLAYER

ar

LOREM IPSUM DOLOR SIT AMET,
CONSECTETUR ADIPISCING
ELIT, SED DO EIUSMOD TEMPOR
INCIDIDUNT UT LABOREET
DOLORE MAGNA ALIQUA. QUIS

IPSUM SUSPENDISSE ULTRICES
GRAVIDA. RISUS COMMODO
VIVERRA MAECENAS
ACCUMSAN LACUS VEL
FACILISIS.

NAME OF THE PLAYER

BRAND APPLICATION
QUOTES

Download the template over here.
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SUCIAL IDENTITY
RAINBOW SIX
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SUCIAL IDENTITY
ROCKET LEAGUE



FIFR

FlFﬂ EUROPE QUALIFIERS #4 TEAMVITALITY

SUCIAL IDENTITY
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CONTACTS



SN MARKETING &
DESIGN CONTACTS

Flo <Elchikito» Gutierrez
Chief Marketing Officer

flo@vitality.gg

Caroline «Zerekiel» Rajcom
Head of Talent
caroline@vitality.gg

Mickaél «WhiTe PenGoiN» Le Roscouét
Head of Communication
white@vitality.gg

Francgois-Xavier Roux
Head of Content
francois-xavier@vitality.gg

Christophe Dureau
Creative Director
christophe@vitality.gg







